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Abstract

Scholars have postulated that the hotel industry's Eco-Friendly Steps will result in a shift in how
the hotel company operates. To build a more resilient and sustainable hospitality sector that balances
social, economic, and environmental factors for the benefit of both the present and future genera-
tions, eco-friendly measures in the hotel industry are being investigated. Subsequently, we present
a conceptual framework approach for the creation of Eco-Friendly Steps for Hotel sector experi-
ences, the identification of research needs, and the proposal of agenda items that have the potential
to benefit competitors in the hotel sector significantly. Finally, researcher grouped future research
goals into three main categories: staging experiences in the Eco-Friendly Steps of the Hotel Industry,
analyzing possible changes in the behavior of consumers, and marketing and operations strategies
in the Eco-Friendly Steps of the Hotel Industry. To maintain long-term sustainability and competi-
tiveness, hotel management may better meet customer demand, eco-friendly efforts, improve oper-
ational efficiency, and ensure environmental requirements are followed. By understanding these
trends, they can make these decisions. Identifying eco-friendly hotel trends gives value by lessening
the environmental impact, satisfying customer expectations, and boosting brand reputation - all of
which contribute to long-term profitability and sustainability.
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Resumo

Os estudiosos postularam que as Etapas Ecologicamente Corretas da industria hoteleira resulta-
rdo numa mudanca na forma como a empresa hoteleira opera. Para construir um setor hoteleiro mais
resiliente e sustentdvel, que equilibre factores sociais, econdmicos e ambientais em beneficio das
geragoes presentes e futuras, estdo a ser investigadas medidas ecoldgicas na industria hoteleira. Pos-
teriormente, apresentamos uma abordagem conceptual para a criagdo de Passos Ecologicos para
experiéncias no setor hoteleiro, a identificacao de necessidades de investigagdo e a proposta de itens
de agenda que tenham o potencial para beneficiar significativamente os participantes do setor hote-
leiro. Por fim, agrupamos os objetivos de investigacdo futura em trés categorias principais: encena-
cdo de experiéncias nas Etapas Ecologicas da Industria Hoteleira, analisando possiveis mudangas
no comportamento dos consumidores, e estratégias de marketing e operagdes nas Etapas Ecologicas
da Industria Hoteleira. Para manter a sustentabilidade e a competitividade a longo prazo, a gestdo
hoteleira deve satisfazer melhor a procura dos clientes, os esfor¢os ecologicos, melhorar a eficiéncia
operacional e garantir que os requisitos ambientais sdo cumpridos. Ao compreender-se estas tendén-
cias, podem tomar-se as decisdes mais ajustadas. Identificar as tendéncias dos hotéis ecologicos
acrescenta valor ao diminuir o impacte ambiental, satisfazer as expectativas dos clientes e aumentar
a reputagdo da marca. Tudo isto contribui para a rendibilidade e sustentabilidade a longo-prazo.
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INTRODUCTION

Eco-friendly initiatives in the hotel industry are a set of practices and policies that hotels use to
reduce their environmental impact and encourage tourists to be responsible travelers. This research
aims to make hotel operations less harmful to the environment, protect natural resources, and help
make the world more sustainable. Hotels often do good things for the environment, like saving en-
ergy and water, reducing waste and recycling, designing green buildings, using renewable energy
sources, and encouraging food and amenities from local and sustainable sources (Ahmed Nagaty,
2022). Taking eco-friendly steps helps the industry work more sustainably and responsibly, matches
global environmental goals, and appeals to consumers who care about the environment.

As one of the world's megacities that is growing the fastest, Dhaka must deal with the problems
that come with urbanization and the damage it does to the environment. Air and water pollution,
cutting down trees, and limited resources because of a growing population are some problems the
city faces. Sustainability is not just an idea; it is a practical necessity to solve these crucial problems
(Kumar et al., 2024). Because Dhaka is vulnerable to climate change, it must use sustainable meth-
ods for building and planning solid cities. Sustainability is also essential for economic resilience
because it helps bring in green investments, spreads eco-friendly technologies, and creates green
jobs (Gupta, 2023). The social aspect is also essential because sustainable development ensures eve-
ryone benefits, reduces social differences, and raises the quality of life. Sustainability is the key to
ensuring that urban growth, environmental protection, and social well-being can all live together in
Dhaka City in Bangladesh without any problems. Dhaka City values sustainability because of its
large population, fast urbanization, and environmental issues. Dhaka needs to start eco-friendly pro-
jects immediately because it is a very crowded metropolis with pollution, limited resources, and a
high climate change risk. Concerns about public health, risks related to climate change, and envi-
ronmental damage can all be fixed through sustainable practices (Kumar et al., 2024). These prac-
tices also help the economy grow and make society fairer. In line with the global Sustainable De-
velopment Goals, Dhaka's dedication to sustainability is essential for creating a strong, welcoming,
and livable cityscape, protecting the health and happiness of its citizens, and promoting a more fair
and long-lasting future (Gupta, 2023).

More research needs to be done on how eco-friendly efforts in hotels in Dhaka City affect cus-
tomers. This is because there is an extensive research gap in understanding the complex factors
influencing customers' choices and behavior in this city. Few studies have investigated how Dhaka's
people's unique social and cultural traits affect the adoption and acceptance of environmentally
friendly practices in the hospitality industry (Rana et al., 2023). Also, not much research has been
done on how well the ways hotels in Dhaka communicate about their eco-friendly efforts work and
whether these ways of communicating match the information preferences of the local customer base.
Getting these gaps filled would not only help understand more, but it would also show hotels in
Dhaka how to make their sustainability efforts more relevant to local customers, leading to a more
environmentally friendly and culturally aware way of providing hospitality.

Understanding customer perspectives in Dhaka's hotel industry can also help hotels improve their
sustainability efforts, meet customer expectations, and make overall customers happier. Sustainabil-
ity is becoming more critical in consumer decisions (Dar, 2022). This study can help hotels figure
out how well their current eco-friendly efforts are working and help them change their eco-friendly
steps and strategies to align with what their customers want and value.

It is hoped that the study will give important information about how eco-friendly efforts in some
Dhaka City hotels affect customer satisfaction. As part of the expectations, it will be checked to see
how aware and knowledgeable customers are about these programs, how they impact customers'
choices when choosing hotels, and how eco-friendly practices relate to overall customer satisfaction
(Dar, 2022). The study also wants to find out what problems hotels have when they try to be more
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environmentally friendly, what ways they could do things better, and how well the ways they talk
about their efforts are working. The study looks at how local cultural factors, customer attitudes, and
the success of sustainability efforts affect each other. The goal is to give hotels more detailed advice
on improving their methods and aligning them with customers' wants. The expected results will
likely benefit both the hotel industry in Dhaka and more significant discussions about how to live
more sustainably in cities.

1. WHAT ARE ECO-FRIENDLY STEPS?

Eco-friendly actions include a range of deliberate decisions and actions meant to lessen their
harmful effects on the environment and promote sustainability. People, companies, and organiza-
tions take these actions to improve the world's health (Park & Chong, 2023). These actions include
recycling programs, waste reduction strategies, water conservation techniques, and energy conser-
vation through efficient technologies and renewable energy sources. The use of eco-friendly mate-
rials, green building techniques, and sustainable modes of transportation have a significant impact.
A comprehensive strategy promotes corporate social responsibility, natural habitat preservation, sus-
tainable sourcing, and educational programs (Ahmed Nagaty, 2022). To protect the Earth's resources
and lessen the effects of human activity on the environment, these actions together encourage a more
sustainable lifestyle and company practices through educating consumers and supporting environ-
mentally friendly behavior.

Furthermore, environmentally friendly actions include educating populations about environmen-
tal challenges and motivating them to adopt sustainable living habits (Balunde, 2023). Businesses
that practice corporate social responsibility put ecologically conscious policies into place and fund
community and environmental programs. The focus on locally sourced goods and ethical supply
chains significantly lowers the carbon footprint related to transportation and manufacturing
(Gottschalk & Hamerton, 2024). Planting trees, participating in reforestation, and funding conser-
vation initiatives preserve natural habitats and biodiversity. In the transportation sector, people and
companies choose fuel-efficient and electric cars more frequently, lowering emissions even more.
Ultimately, taking these environmentally friendly actions together shows a dedication to good earth
stewardship and an understanding that individual and group efforts can lead to a more ecologically
aware and sustainable future (Kweon Soonwook et al., 2023).

2. THE ECO-FRIENDLY STEPS AND THE HOTEL INDUSTRY

The hotel sector is adopting several eco-friendly initiatives to meet the increased demand for
ecologically conscious travel and align with global sustainability goals. These programs include
trash reduction strategies like recycling and composting, water conservation techniques like using
water-efficient fixtures and linen reuse programs, and energy-efficient strategies like integrating re-
newable energy sources and intelligent technologies (Kweon Soonwook et al., 2023). Green building
methods concentrate on creating or renovating hotels with energy-efficient designs, sustainable
sourcing and procurement tactics, choosing eco-friendly materials, and promoting local suppliers
(Song, 2023). The industry's dedication to environmental preservation and ethical tourism is high-
lighted by educational programs, community involvement, and carbon offset schemes, which to-
gether form a comprehensive strategy (Gantait, 2023). In addition, the hotel industry's implementa-
tion of technology to enhance guest engagement, attain certifications such as LEED ( Leadership in
energy and environmental design), and implement sustainable practices in food and beverage ser-
vices signify a comprehensive dedication to reducing its environmental impact and offering guests
environmentally conscious lodging options.

Also, hotels increasingly use technology to encourage sustainable behaviors and improve guest
participation. Examples include digital platforms that allow guests to participate in energy-saving
projects and intelligent room controls (Talukder, 2021). Additionally, the sector prioritizes local and
organic food and beverage procurement, lowering carbon emissions and fostering regional economic
development (Talukder et al., 2023). Hotels demonstrate their commitment to sustainab-
ility by adopting eco-labels and certifications, which provide guests with a clear picture of their
environmental stance (Mohamad et al., 2023). Furthermore, many businesses are looking at creative
ways to reduce food waste, which helps them operate more sustainably. Incorporating these eco-
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friendly practices shows the hotel industry's commitment to environmental responsibility (Pervaiz
et al., 2022). However, it also emphasizes the importance of sustainable practices in improving vis-
itor experiences and promoting long-term benefits for local communities and the environment.

Hotels emphasize carbon offset programs and forming alliances with groups committed to off-
setting carbon emissions in response to the public's increased awareness of climate change and en-
vironmental conservation (Qiu et al., 2022). This meets the expectations of environmentally con-
scious tourists who look for lodging options that actively reduce their environmental impact, as well
as the industry's commitment to environmental stewardship (Alreahi et al., 2023). To further im-
prove the communities in which they operate, hotels increasingly play a proactive role in community
outreach by working with regional environmental and social initiatives. Hotels seek to promote a
culture of sustainability that goes beyond the hotel's walls by educating staff and visitors through
educational initiatives.

In addition, there is a movement in the sector toward eco-friendly conferences and meeting host-
ing, with hotels adopting these strategies (Roy, 2024). This includes reducing trash, providing envi-
ronmentally friendly catering choices, and implementing green technologies to lessen the overall
environmental impact of events on their property (Rakesh Bhargava, 2023). Organizers and planners
of events are starting to base many of their decisions on their commitment to sustainability.

Furthermore, hotels are investigating the concepts of the circular economy through the reusing
and upcycling of materials, lowering their dependency on single-use products, and implementing
creative waste management techniques (Rakesh Bhargava, 2023). By taking a comprehensive strat-
egy, hotels help conserve resources and establish themselves as industry leaders in applying circular
economy concepts in the more significant hospitality industry.

The hotel industry's environmentally friendly initiatives extend beyond its operational proce-
dures, including community service, sponsoring events, and embracing the circular economy
(Abaeian et al., 2014). In an era where environmentally conscious choices increasingly influence
customers' preferences and expectations, this comprehensive approach matches global sustainability
goals and strengthens the industry's resilience and competitiveness.

3. DIMENSIONS OF ECO-FRIENDLY STEPS IN HOTELS

The hotel has implemented several eco-friendly measures, demonstrating a comprehensive ded-
ication to sustainability. Hotels prioritize preserving the environment by implementing water- and
energy-saving measures to reduce their ecological imprint. Programs for recycling and trash reduc-
tion based on the ideas of the circular economy stress responsible waste management and a shift
away from single-use items (Abaeian et al., 2014). Sustainable sourcing and procurement require
decisions prioritizing locally sourced and ethically manufactured commodities to support environ-
mentally friendly supply chains. Green building techniques, such as energy-efficient design and cer-
tifications, show a dedication to ecologically responsible infrastructure (Sonkar et al., 2023). Initia-
tives centered around social responsibility and community involvement encourage cooperation be-
tween local communities and educational programs to advance sustainable practices. Technology
integration is essential to utilize digital platforms and intelligent technologies to improve guest en-
gagement and operational efficiency (Polischuk et al., 2023). Initiatives for corporate social respon-
sibility, such as carbon offset plans and open reporting, demonstrate a dedication to more general
environmental objectives (Blowfield & Murray, 2019). Initiatives for guest education disseminate
knowledge about sustainable practices, and locally sourced and minimally wasted food is part of
food and beverage sustainability. Green event standards are met by the methods used to hold events,
which add to a complete strategy that establishes the hotel sector as a pioneer in ethical and sustain-
able business practices (Walker, 2012).

In addition, the hotel industry's dedication to environmentally friendly measures includes pro-
moting interactive guest experiences and offering in-room information to increase knowledge of
sustainability policies. In addition to carbon offset schemes, open reporting is another aspect of cor-
porate social responsibility that strengthens accountability to stakeholders and visitors (Novacka et
al., 2019). Sustainable food and beverage programs prioritize organic, locally produced food and
beverages and effective waste management. Additionally, the industry is making more effort to in-
clude environmentally friendly practices in event hosting, ensuring that meetings and conferences
follow green guidelines. The industry's acknowledgment of the interdependence of environmental,
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social, and economic factors is reflected in this holistic strategy, which aims to decrease resource
use, meet the expectations of environmentally conscious tourists, and positively impact local com-
munities (Mohammad, 2020). The industry's widespread acceptance of these elements highlights the
hotel sector's proactive participation in international sustainability initiatives.

Figure 1. Creating eco-friendly experiences in the Hotel Industry
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Source: Authors compilation

In addition, hotels are using cutting-edge technology, such as data analytics and artificial intelli-
gence, to improve overall operational efficiency and maximize resource usage. As mentioned above,
the developments provide real-time energy and water consumption monitoring, enabling hotels to
pinpoint areas for enhancement and execute focused conservation strategies (Talukder et al., 2023).
The industry's dedication to fostering natural lighting, integrating green spaces within hotel prem-
ises, and designing ecologically friendly spaces is further highlighted by incorporating sustainable
architecture and design ideas.

Furthermore, hotels are proactively partnering with nearby environmental associations, govern-
mental organizations, and nonprofit organizations to enhance the influence of their sustainability
endeavors. These collaborations frequently address more general environmental community and im-
mediate operational issues (Samartzi, 2023). These partnerships support regional conservation ini-
tiatives while encouraging collective accountability for the area's welfare.

Hotels respond to the global conscious consumption trend by providing more eco-friendly facil-
ities, like recyclable packaging and reusable toiletry dispensers (Barral Valdez, 2023). Extending
the dedication to sustainability to every facet of the visitor experience complies with the desires of
tourists looking for lodging that places a high value on environmental responsibility (Kristanti &
Jokom, 2017).

In addition, hotels are investigating creative approaches to waste minimization, such as repur-
posing leftover materials into decorative or practical features for the building (Botchway et al.,
2023). This innovative method reduces waste and creates a distinctive and visually appealing ambi-
ance, demonstrating sustainability, comfort, and luxury coexistence.

The hotel industry's environmentally conscious initiatives are taking on new forms relating to
technology advancements, sustainable architecture, community partnerships, improved guest expe-
riences, and innovative waste management techniques (Kristanti & Jokom, 2017). These extra ele-
ments support the industry's commitment to maintaining its leadership position in sustainable prac-
tices, providing a model for other industries, and harmonizing with the expanding global demand
for conscientious and ethical business practices.

4. RESEARCH AGENDA

The conceptual framework research method presents a map to depict expected associations of
significant variables or aspects of research (Brassel & Weibel, 1988). In tuning down this frame of
reference, researchers can identify the essential linkages and build a systematic blueprint for actual-
izing the chosen subject of interest by bringing to light possibly existing patterns or impacts on the
variables involved (Rodgers & Yee, 2023).

11
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This research employed a conceptual framework as an analytical tool to review the sustainable
practices within the hotel business, focusing on how environmental conservation practices affect
hotel organizational processes to improve the sustainable image of the hotel industry. The method-
ology involves three main stages: defining Eco-Friendly Steps, constructing a reference model, and
even classifying future research directions to meet new requirements.

Initially, the state of research on sustainability initiatives is determined through a systematic
analysis of extant research articles, industry reports, and cases. They build upon the theoretical
frameworks of sustainable tourism and hospitality to create a framework through which the re-
searcher can understand the ‘best practices’ of the current purification practices and those that may
still develop.

After that, the researcher presented a conceptual model to help design/adopt sustainable measures
in hospitality organizations. The findings in this paper can be used as a guideline for hotel-related
entities to pursue sustainable solutions that positively influence consumer actions while improving
the operation and supply of such solutions. It also identifies an area for further research, including
studies on customer reactions towards environmentally sustainable initiatives, Financial effects of
environmentally sustainable initiatives, and promotion of sustainability via innovative technologies.

Lastly, the researcher classified future research goals into three groups: staging experiences in
the Eco-Friendly Steps of the Hotel Industry, analyzing possible changes in the behavior of consum-
ers, and marketing and operations strategies in the Eco-Friendly Steps of the Hotel Industry. Both
categories offer specific research scopes to encourage further investigations on integrating Eco-
Friendly Steps into long-term profitability and sustainability in the hotel business. In this way, the
study provides a reference plan for researchers and practitioners to define specific proposals for
practical implementation that will be useful for the industry and society in the long term.

The researcher also examined the phenomena known as Eco-Friendly Steps of Hotels, which is
still in its early stages. Most practitioner blogs and articles used a speculative methodology to fore-
cast how Eco-Friendly Steps could affect guests' hotel experiences. There are still many unsolved
questions. How, for instance, can the hotel industry use Eco-Friendly Steps? What adjustments
might the hotel business see due to the Eco-Friendly Steps? What issues can it resolve, and how will
it affect how the hotel sector develops in the future?

Additionally, some claim that gustatory and olfactory stimuli cannot be replicated in the Eco-
Friendly Steps, even though visual and auditory stimuli can be replicated quite quickly, and inter-
personal interactions may be replicated to some extent. The program's impact on customer decision-
making, customer awareness and perception of these initiatives, and customer willingness to pay
extra for sustainable housing are all included in the agenda. In addition, it explores the effectiveness
of hotel communication strategies and looks at how regional cultural features influence visitors'
perceptions of sustainability. The research topic also addresses the potential for improvement, hotels'
challenges in implementing eco-friendly practices, and the likely long-term evolution of customer
perceptions. Scholars must thus methodically look into the Eco-Friendly Steps' prospective respon-
sibilities in the sector if they are to replace guests' real hotel experiences (Olorunsola et al., 2022).
The possible questions were divided into three categories: creating corporate strategies, compre-
hending perspective shifts in consumer behavior, and staging experiences in Eco-Friendly Steps.

5. DEVELOPMENT OF ECO-FRIENDLY EXPERIENCES AND THE ECO-
FRIENDLY CUSTOMER EXPERIENCE JOURNEY

Comprehensive integration of sustainability concepts across multiple touchpoints is necessary to
develop eco-friendly experiences and the corresponding consumer journey (Amul Tamboli et
al., 2023). Businesses use transparent marketing to communicate their eco-friendly ideals to poten-
tial customers during the pre-purchase phase, highlighting certifications and sustainable practices
(Aiello et al., 2023). When making purchases, a dedication to using eco-friendly packaging and
unambiguous product labels empowers consumers to make knowledgeable and sustainable deci-
sions. Initiatives like usage guidelines and take-back programs promote responsible consumption
and disposal throughout the post-purchase period. Community involvement and educational efforts
foster a sense of shared environmental responsibility, making customer interaction crucial (Da-
sanayaka et al., 2023). Digital integration uses technology to give real-time data on how purchases
affect the environment, and the hotel and service sectors use green practices and customized eco-
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friendly experiences (Wynn & Jones, 2023). Mechanisms for continuous development, such as con-
sumer feedback loops and a dedication to innovation, ensure that hotel organizations remain flexible
in response to changing sustainability demands (Al Kalbani et al., 2023). Collaborative alliances
between industries and within the supply chain increase the effect of group eco-friendly initiatives
(Miinch & Benz, 2022). Creating environmentally friendly experiences is about creating a smooth
user experience that respects the values of consumers who care about the environment at every turn,
whether interacting with a product, service, or brand.

Furthermore, continuing involvement and education are included in integrating sustainability
into the customer journey beyond single transactions. Companies can use digital platforms to pro-
vide customers with up-to-date information about how their decisions affect the environment, ena-
bling them to make more environmentally responsible choices (Hu, 2023). Personalized experiences
and green practices align with the demands of environmentally concerned customers looking for
sustainable and ethical offerings in the hospitality and service sectors (Sarmiento & El Hanandeh,
2018). Actively seeking out client input on environmentally friendly activities is a crucial compo-
nent of continuous improvement techniques, which enable firms to adapt and fine-tune their sustain-
ability efforts in response to changing consumer expectations (Itorobong Praise et al., 2024). Fur-
thermore, by keeping up with cutting-edge techniques and technology, companies can guarantee
they are always at the forefront of environmental stewardship, providing cutting-edge and significant
eco-friendly experiences. Collaborative relationships foster synergies that extend beyond individual
enterprises and contribute to a broader environmental effect by promoting partnerships within the
industry's supply chain and across varied sectors (Peng et al., 2023). To put it simply, creating eco-
friendly experiences and the associated customer journey is a continuous commitment to environ-
mental responsibility, innovation, and teamwork to satisfy the demands of a growing number of
environmentally concerned customers.

6. POSSIBLE CHANGES IN CUSTOMER ATTITUDES AND BEHAVIORS
IN THE HOTEL INDUSTRY

A revolutionary shift shaped by multiple sources is indicated by anticipated changes in customer
attitudes and behaviors in the hotel business. Customers will prioritize hotels that actively exhibit
eco-friendly methods and responsible sourcing, making sustainability a top priority (Cinar, 2020).
Technology is anticipated to significantly generate demand for contactless transactions, smooth dig-
ital experiences, and artificial intelligence-enabled personalized services. Customers now value vis-
ible cleanliness measures due to increased knowledge of health and safety concerns following the
COVID-19 epidemic (Deri et al., 2023). Reflecting broader cultural changes, there is an increasing
preference for local experiences, flexible booking procedures, and amenities that facilitate remote
work (Bullen et al., 2021). Customers are expected to make decisions based on social responsibility
and community effect; they will look for hotels that follow ethics and make significant contributions
to the communities in which they are located. Additionally, there is a trend toward conscious con-
sumption where guests value ethical dining, wellness programs, and open lines of contact from lodg-
ing establishments (Zhou & Liu, 2022). Hotels that can recognize and adapt to these shifting atti-
tudes and behaviors will prosper in an environment formed by the values and demands of a progres-
sively discriminating and diverse clientele as the industry changes.

Furthermore, customization is anticipated to become a priority as guests look for experiences
customized to suit their interests, from suggestions for nearby activities to in-room amenities. As
remote work becomes more popular, "workstation" trends will probably take off, driving travelers
to book accommodations with features like fast internet and cozy workplaces that support remote
work (Mariana et al., 2023). Accommodating booking and cancellation procedures are expected to
play a significant role, as travel plans must be flexible in the face of unforeseen circumstances.
Customers who value safe and practical digital payment options will likely continue to favor con-
tactless payment methods (Rusakova et al., 2021). Customers will continue to be influenced by the
holistic wellness trend, prioritizing lodgings that offer wellness programs, workout centers, and good
food options. Ethical factors such as fair labor standards and support for local communities will
heavily influence customers' decision-making, consistent with a more significant movement towards
aware and responsible travel. Customers will appreciate hotels that are honest and upfront in their
communication, especially regarding safety procedures and environmental efforts (Jamaluddin &
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Rahmat, 2023). Hotels that adeptly navigate these shifts and stay in step with changing customer
expectations can improve visitor happiness and sustain their competitiveness in an ever-changing
and environmentally sensitive travel market.

7. MARKETING AND OPERATIONAL PERSPECTIVES FOR HOTEL
BUSINESSES

To guarantee consumer appeal and happiness in the ever-changing hotel business, adequate fa-
cilities blend marketing and operational viewpoints smoothly. In terms of marketing, a strong web
presence, focused advertising, and an emphasis on sustainability raise brand awareness and draw in
eco-aware tourists (Ferreira et al., 2023). Collaborations between influencers and active participa-
tion on social media are essential to building a thriving online community (Utama et al., 2023).
Operationally, the visitor experience must be the priority. Technology must be integrated for effi-
ciency and safety, and staff development and training must be prioritized. Effective resource man-
agement, adaptability to market fluctuations, and proactive community involvement strengthen a
hotel's position. A holistic approach is ensured by the synergy between marketing strategies that
highlight unique selling points and operational excellence that keeps promises (Helmold, 2022).
This positive cycle, which turns satisfied customers into brand advocates, fosters long-term success
and resilience in the cutthroat hospitality industry.

Moreover, the prosperity of a hotel is contingent upon implementing a crisis communication plan
that facilitates open and prompt communication in the event of unanticipated circumstances. Local
collaborations offer unique services that improve the visitor experience, and adherence to health and
safety regulations guarantees patron trust (Irfan et al., 2023). Technology-based solutions, such as
contactless check-in choices and data analytics, simplify processes and adapt to changing client
preferences (Mohammad et al., 2024). A happy workplace atmosphere and staff training are essen-
tial for reliable, superior service. Also, hotels that provide flexible booking options and services can
adapt to their guests' changing needs. Hotels establish a robust presence within the local ecosystem
by organizing community events and partnerships, generating enduring benefits (Taylor et al.,
2021). A hotel that successfully blends marketing and operational viewpoints is positioned to com-
municate well to attract guests and provide memorable experiences that build brand loyalty and
promote sustained success (Deb et al., 2024). The ensuing research inquiries tackle the diverse facets
of incorporating environmentally conscious measures in the hotel sector, furnishing interested par-
ties with discernments regarding the efficiency, obstacles, and tactical factors linked to sustainable
methodologies.

1. To what extent may specific eco-friendly programs—Iike trash reduction measures, energy-
efficient technologies, and sustainable sourcing—achieve quantifiable environmental impact in ho-
tels?

2. How much impact do visitors think environmentally friendly measures have, and how does
this affect their lodging choice and degree of satisfaction overall?

3. What are the financial implications of implementing eco-friendly procedures in hotels, con-
sidering the initial outlay of funds, ongoing cost reductions, and possible income streams from eco-
friendly branding?

4.  Which marketing techniques are most effective at communicating the environmental bene-
fits of hotels' eco-friendly initiatives to customers without detracting from the visitor experience?

5. How much does technology—Tlike digital platforms encouraging sustainable behavior and
intelligent energy management systems—help make eco-friendly projects more successful?

6. What are the best ways to encourage a sustainable culture among hotel staff members, and
how can staff engagement and training help to implement eco-friendly practices successfully?

7. What strategies work well for informing visitors about environmentally friendly activities
while visiting, and how much do visitors get involved in the sustainability initiatives that hotels
offer?

8.  What joint projects may hotels take part in to improve the social and environmental well-
being of the neighborhood? How do eco-friendly hotel initiatives affect the local community?

9. How can eco-friendly certifications and adhering to established sustainability criteria impact
customer trust, and how much do these certifications add to a hotel's competitive edge?

14
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10. How does a hotel's environmental impact change over time due to consistent eco-friendly
policies, and how does this affect financial performance and return on investment?

11. What are the main obstacles and difficulties hotels experience when implementing eco-
friendly procedures and keeping them current, and how may these difficulties be successfully over-
come?

12. How do cultural elements affect the uptake and effectiveness of environmentally friendly
activities in various locales, and how can hotels modify their sustainability programs to conform to
the cultural norms of their area?

13. What are the demographics of environmentally concerned tourists, and how can hotels better
customize their services to meet the needs and desires of this niche market?

14. How much does a hotel's overall eco-friendly image benefit from sustainable culinary prac-
tices, such as serving organic and locally produced cuisine, and how do visitors react to such offer-
ings?

15. What approaches can be used to manage compliance while optimizing benefits? How do
legal mandates and government incentives affect the adoption of eco-friendly measures in hotels?

CONCLUSION

Investigating environmentally friendly practices in the hotel sector offers a dynamic scene where
sustainability, visitor satisfaction, and operational effectiveness converge. The study topics identi-
fied highlight the crucial areas of interest for stakeholders who want to navigate this changing terrain
successfully.

It is fundamental to comprehend the efficacy of eco-friendly activities, considering both the fi-
nancial and environmental implications. The impressions and tastes of guests are essential factors
that highlight how important it is to match sustainability initiatives with the demands of environ-
mentally conscious tourists. The effectiveness of eco-friendly programs largely depends on worker
participation, technological integration, and communication tactics.

In addition, the research questions explore the long-term impacts and return on investment, rec-
ognizing the necessity of a consistent commitment to environmentally friendly practices and the
financial ramifications for lodging establishments. Cultural factors and the effects on the community
highlight how crucial it is to place sustainability initiatives in their local context, build strong bonds
with others, and support larger social and environmental objectives.

Understanding the demographics of eco-conscious tourists and removing implementation imped-
iments become critical as hotels negotiate the benefits and challenges of eco-friendly programs.
Aside from incentives, regulatory compliance is another essential aspect affecting hotel business
players' strategic decisions.

Thoroughly examining these study issues offers a future road map for lodging establishments
hoping to prosper in a sustainable future. A holistic approach that meets the expectations of today's
eco-conscious travelers and positions hotels as accountable and resilient players in the global hos-
pitality landscape is based on the intersection of guest experience, operational efficiency, and envi-
ronmental stewardship. By answering these questions, stakeholders can gain important insights to
guide strategic decisions, improve visitor happiness, and help the hotel sector transition to a more
sustainable future.
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